
 

Filing Information: Juillet 2007, IDC #FR 229  
Market Analysis 

E T U D E  D E  M A R C H E  

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

F r e n c h  C R M  M a r k e t  
F o r e c a s t  a n d  A n a l y s i s  2 0 0 7 - 2 0 1 1  

 

 
 
 
 
 
 
 
                                                 Anne-Marie Abisségué 
                                                 Yasmina Benjelloun 
 
 

 

 

ID
C

 F
ra

nc
e 

: 1
24

, B
ur

ea
ux

 d
e 

la
 C

ol
lin

e,
 9

22
13

 S
ai

nt
-C

lo
ud

 C
ed

ex
, F

ra
nc

e.
  T

él
ép

ho
ne

 : 
33

.1
.5

5.
39

.6
1.

00
   

Fa
x 

: 3
3.

1.
55

.3
9.

61
.0

1 
  



 

©2007 IDC #FR229 1 

 

S O M M A I R E  

  

In This Study ..................................................................................................................................................  

Methodology ..................................................................................................................................................  

Forecast Information Sources ......................................................................................................................  

The Forecasting Process ..............................................................................................................................  

Company-Level Data Collection ...................................................................................................................  

Important Notes .............................................................................................................................................  

Exchanges Rates ...........................................................................................................................................  

Market Definitions ..........................................................................................................................................  

Customer Relationship Management Applications ....................................................................................  

Customer Relationship Management IT Services .......................................................................................  

Packaged Software Revenue ........................................................................................................................  

Vertical Markets .............................................................................................................................................  

Company sizes ...............................................................................................................................................  

Situation Overview.........................................................................................................................................  

The CRM Market in 2006 ................................................................................................................................  

The CRM Applications Market in 2006 .........................................................................................................  

CRM Applications by Solution Area .............................................................................................................  

CRM Applications by Deployment Model ....................................................................................................  

Vertical Situation Overview ...........................................................................................................................  

Company size Situation Overview................................................................................................................  

The CRM IT Services Market in 2006 ............................................................................................................  

CRM Services Market – Activity View ..........................................................................................................  

CRM Services Market - Vertical view ............................................................................................................  

CRM Services Market – Company size view ................................................................................................  

Future Outlook ...............................................................................................................................................  

Outlook for 2007 and beyond .......................................................................................................................  

CRM for Large Enterprises ...........................................................................................................................  

CRM On-Demand ...........................................................................................................................................  

The CRM On-Demand Leader: salesforce.com and Siebel ........................................................................  

The CRM On-Demand New Entrants: SAP and Microsoft ..........................................................................  

What's Next  for CRM On-Demand? .............................................................................................................  

CRM for SMBs ................................................................................................................................................  

Microsoft Office Integration ..........................................................................................................................  

Forecast   and   Assumptions .......................................................................................................................  

Key Growth Drivers .......................................................................................................................................  

Forecast by Functional Segment ..................................................................................................................  

Forecast by Company Size ...........................................................................................................................  

Forecast by verticals .....................................................................................................................................  

Forecast by Deployment Model ....................................................................................................................  

CRM Services Market Forecast ....................................................................................................................  



©2007 IDC #FR229 2 

CRM Services Forecast by Activity ..............................................................................................................  

CRM Services Forecast by Company Size ..................................................................................................  

CRM Services Forecast by Verticals ............................................................................................................  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Copyright Notice 

This IDC research document was published as part of an IDC continuous intelligence 
service, providing written research, analyst interactions, telebriefings, and 
conferences. Visit www.idc.com to learn more about IDC subscription and consulting 
services. To view a list of IDC offices worldwide, visit www.idc.com/offices. Please 
contact the IDC Hotline at 800.343.4952, ext. 7988 (or +1.508.988.7988) or 
sales@idc.com for information on applying the price of this document toward the 
purchase of an IDC service or for information on additional copies or Web rights. 

Copyright 2007 IDC. Reproduction is forbidden unless authorized. All rights reserved 


